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22 /100
AI visibility score
Minimal AI visibility. Some signals exist but not structured for AI citation.

GEO 22/100
GENERATIVE ENGINE OPTIMIZATION

Can AI assistants — ChatGPT, Claude,
Perplexity — find and cite you when
buyers ask?

AEO 14/100
ANSWER ENGINE OPTIMIZATION

Is your content structured to BE the
answer in AI summaries and zero-click
results?

SEO 71/100
SEARCH ENGINE OPTIMIZATION

Traditional Google & Bing health — the
indexable foundation everything builds on.

Core Web Vitals (Lighthouse lab test): LCP 14.7s CLS 0.063 Perf 46/100 POOR

WHY THIS  MATTERS

AI-referred website traffic is growing fast and changing how buyers research before they click. When

someone asks ChatGPT, Claude, or Perplexity for a recommendation in your space — your business either

shows up or it doesn't.

GEO (Generative Engine Optimization) is how you get cited by AI platforms. Below is how magnoliadentalsc.com

performs across 10 AI engines.

CAN THESE AI  ENGINES FIND YOU?

PLATFORM STATUS GAP

ChatGPT UNLIKELY

GPTBot can access the site but finds only 663 words of commodity marketing copy with
no named dentists, no original case studies, and no first-hand clinical experience —
content OpenAI's systems are unlikely to cite over established local competitors.

Google AI
Overviews

UNLIKELY

Homepage is 663 words of generic spa-dental marketing with no named practitioners, no
patient outcomes, no original data — Google's AI features explicitly favor non-commodity,
first-hand content over generic service descriptions.

Claude UNLIKELY

ClaudeBot can access the site but the /about page lists job titles with zero named staff or
credentials — no entity anchors for Claude to confidently attribute a citation to Magnolia
Dental as a specific expert source.



Perplexity UNLIKELY

PerplexityBot is not mentioned in robots.txt (allowed by default) but the site has no
question-style headings, no direct answers to buyer questions like 'Does Magnolia Dental
offer sedation?' — content is not structured as citation-ready answers.

Bing Copilot UNLIKELY
Bingbot is not blocked but the site's thin, undated, anonymous content scores poorly on
E-E-A-T signals Bing Copilot uses to select trustworthy local health sources.

Gemini UNLIKELY

Same as Google AI Overviews: commodity homepage copy, no named practitioners, no
original clinical data — Gemini's sourcing favors authoritative, experience-backed dental
content over generic service pages.

Meta AI UNLIKELY

Meta-ExternalAgent is allowed (PARTIAL, only /config /search /account blocked) but the
site has no named practitioners, no social proof, and no entity markup strong enough to
anchor a confident Meta AI citation.

Apple
Intelligence

UNLIKELY

Applebot is not blocked but the site's Lighthouse mobile performance score of 46/100
with a 14.7s LCP and missing alt text on 5 images signals poor agent-readability for
Apple's on-device summarization pipeline.

Amazon
Alexa+

UNLIKELY

Amazonbot is allowed (PARTIAL) but LocalBusiness schema is missing the telephone field,
there are no FAQ-style spoken-answer structures, and no voice-optimized content for
queries like 'What dental membership plans does Magnolia Dental offer?'

SearchGPT /
You.com

UNLIKELY

The site is crawlable but has zero question-style headings, no named authors, and no
direct answers to buyer queries — SearchGPT and You.com will cite competitors with
richer, more answer-structured content instead.

WE ASKED AI  ABOUT YOU — LIVE TEST

magnoliadentalsc.com was cited in 2 of 3 live AI answers — real answers with live web search,
checked deterministically.

� CITED Best cosmetic dentist in Greenville SC for porcelain veneers

✕ NOT CITED Does Magnolia Dental offer sedation dentistry for anxious patients

Cited instead: magnoliaofalvin.com, magnoliadentalslo.com, magnolia.dental, magnoliamoderndentistry.com

� CITED Cosmetic bonding vs veneers cost and results Greenville

SHARE OF VOICE — WHO OWNS YOUR BUYERS'  QUESTIONS

magnoliadentalsc.com (you) 2 of 3 answers

greenvillefamilydentistrysc.com 2 of 3 answers

heritagedentistrysc.com 2 of 3 answers

palmerdmd.com 1 of 3 answers

dentistryatpelhampointe.com 1 of 3 answers

vineyarddentalsc.com 1 of 3 answers

hpfamilydentistry.com 1 of 3 answers



palmsdentistry.com 1 of 3 answers

Detection is deterministic — we check the answers' actual cited source domains, not model opinion. Results vary as the web changes.

GEO ANALYSIS

Magnolia Dental is crawlable by all major AI bots but its content is too thin, anonymous, and commodity-framed to earn

citations — 663 words of generic spa-dental marketing with no named practitioners, no patient outcomes, and no direct

answers to buyer questions. Entity clarity is critically weak: the /about page lists job titles but zero names, making it

impossible for AI systems to anchor Magnolia Dental as a distinct, trustworthy Greenville expert. Until content originality

and E-E-A-T signals are addressed, bot access alone cannot produce AI visibility.

WHY YOU'RE INVISIBLE TO AI

Commodity content with no first-hand experience, named practitioners, or original clinical data.
The homepage is 663 words of generic marketing copy. No AI platform — Google, ChatGPT, Perplexity, or others — will
cite a source that offers no unique perspective, named expertise, or verifiable patient outcomes over competitors who
do.

Affects: ChatGPT, Google AI Overviews, Claude, Perplexity, Bing Copilot, Gemini, Meta AI, SearchGPT / You.com

Zero E-E-A-T signals: no named dentist, no credentials, no author attribution anywhere on the site.
The /about page lists four job titles — Dentist, Hygienist, Assistant, Administrator — with no names, no photos, no
credentials, and no bios. For a health-adjacent local business, this is the single most damaging trust gap for AI citation
eligibility.

Affects: Google AI Overviews, Gemini, Claude, Bing Copilot, ChatGPT, Perplexity, SearchGPT / You.com

No answer-ready content structure — zero question-style headings across the entire site.
AI engines extract answers by matching user queries to heading-anchored content blocks. With no H2/H3 questions on
any service page, there is nothing for ChatGPT, Perplexity, or Google AI Overviews to surface when a Greenville resident
asks 'Does Magnolia Dental offer sedation dentistry?'

Affects: ChatGPT, Google AI Overviews, Perplexity, Bing Copilot, Gemini, Amazon Alexa+, SearchGPT / You.com

Poor mobile performance (LCP 14.7s, Lighthouse 46/100) degrades crawl quality and agent readability.
A 14.7-second Largest Contentful Paint means crawlers and browser-based AI agents may time out before rendering key
content. This compounds the content quality problem by making even the thin existing content harder to extract reliably.

Affects: Apple Intelligence, Google AI Overviews, Gemini, ChatGPT, Claude, Bing Copilot

TOP FIX — HIGHEST IMPACT

Fix the 14.7s mobile LCP and add named dentist profiles with credentials to the /about page — these two changes

unblock both Core Web Vitals ranking signals and the E-E-A-T trust signals AI engines require to cite a local

healthcare provider.

QUICK WINS — START HERE (UNDER 30 MIN EACH)



� Add the lead dentist's full name, credentials (DDS/DMD), and a 2-sentence bio to the /about page today — this single
change begins building the E-E-A-T signal AI engines require to cite a healthcare provider.

� Complete the LocalBusiness schema by adding the missing telephone number and confirm Organization schema
includes name and URL — takes under 15 minutes in Squarespace settings and fixes two flagged schema errors.

� Add descriptive alt text to the 5 images missing it — name the service or procedure shown (e.g. 'porcelain veneer
smile makeover Greenville SC') to improve both accessibility and image search signals.

� Rewrite the homepage H1 from 'REDEFINING THE DENTAL EXPERIENCE' to include 'Cosmetic Dentist in Greenville, SC'
— the current H1 has zero keyword value and wastes the page's strongest on-page signal.

� Add a meta description to the /about page — it currently has a generic or missing description, and this page is where
AI engines look first for provider trust signals when evaluating a local healthcare practice.

CRITICAL ISSUES BLOCKING AI  VISIBILITY (6)

FIX 1 Homepage H1 is 'REDEFINING THE DENTAL EXPERIENCE' — contains zero searchable keywords; a Greenville
patient searching 'cosmetic dentist Greenville SC' gets no keyword signal from the most authoritative on-page
element.

FIX 2 Zero H2s on the homepage means no content hierarchy for Google, Bing, or AI engines to parse — every service
(veneers, bonding, sedation, membership) is invisible to structured content extraction.

FIX 3 Core Web Vitals are critically poor: mobile LCP is 14.7s (Google threshold is 2.5s) and performance score is 46/100
— this actively suppresses rankings and increases patient bounce rate before the page loads.

FIX 4 The /about page lists job titles ('Dentist,' 'Registered Dental Hygienist') but names zero actual people — a patient
or AI engine cannot verify who is treating them, which is a direct E-E-A-T failure for a healthcare provider.

FIX 5 Organization schema is missing both 'name' and 'url' fields; LocalBusiness schema is missing 'telephone' — the

two schema types present are incomplete and provide no machine-readable entity clarity to AI platforms or rich
result systems.

FIX 6 5 of 15 homepage images are missing alt text — this harms accessibility, image search visibility, and the semantic
signal quality that browser-based AI agents (Apple Intelligence, Bing Copilot) use to understand page content.

GEO ACTION PLAN — GET CITED BY AI

12 prioritized fixes · 3 critical · 0 under 15 min · ~45 hrs total effort

1 Name and credential every practitioner on the /about page with full bios, photos, and schema
Person markup.
Adding named dentists with DDS credentials and Greenville SC context is the single highest-leverage E-E-A-T fix —
every AI platform weights named human expertise for health-adjacent citations.

CRITICAL 4 hours

� ChatGPT, Google AI Overviews, Claude, Perplexity, Bing Copilot, Gemini, Meta AI, Apple Intelligence, Amazon Alexa+, SearchGPT /
You.com



2 Publish one first-hand case study: a named Greenville patient's veneer or bonding journey with
clinical specifics and outcome photos.
Original, experience-backed content is the universal lever Google's guidance explicitly names — one real case study
with specific data outperforms dozens of generic service pages for AI citation.

CRITICAL 8 hours � ChatGPT, Google AI Overviews, Claude, Perplexity, Bing Copilot, Gemini, Meta AI, SearchGPT / You.com

3 Add question-style H2 headings with direct 2-3 sentence answers on every service page.
Structure each service page to open with the buyer's actual question — 'Does Magnolia Dental offer sedation for
anxious patients?' — followed by a quotable answer AI engines can extract verbatim.

CRITICAL 4 hours � ChatGPT, Google AI Overviews, Perplexity, Bing Copilot, Gemini, Amazon Alexa+, SearchGPT / You.com

4 Fix Core Web Vitals: resolve the 14.7s LCP and reduce TBT from 403ms on mobile.
A 14.7s LCP risks crawler timeouts and deprioritization in Google's page experience signals — fixing it ensures AI
crawlers can fully render and extract content from every page.

HIGH 8 hours � ChatGPT, Google AI Overviews, Gemini, Claude, Bing Copilot, Apple Intelligence

5 Complete LocalBusiness schema: add telephone, address, geo-coordinates, hours, and priceRange
fields.
The existing LocalBusiness schema is missing telephone — completing it improves rich-result eligibility and
machine readability for local 'cosmetic dentist Greenville SC' queries across AI platforms.

HIGH 1 hour � Google AI Overviews, Gemini, Bing Copilot, Amazon Alexa+, Apple Intelligence, Meta AI

6 Add alt text to all 5 images currently missing it and audit remaining 10 for descriptive accuracy.
Alt text feeds the accessibility tree that browser-based AI agents parse — missing alt text on 5 images reduces
content extractability and accessibility compliance simultaneously.

HIGH 1 hour

� ChatGPT, Google AI Overviews, Gemini, Claude, Perplexity, Bing Copilot, Apple Intelligence, Amazon Alexa+, SearchGPT / You.com,
Meta AI

7 Add visible publish and last-updated dates to all blog posts and service pages.
The sitemap shows a lastmod of 2026-06-12 but no dates appear on-page — AI systems use visible dates to assess
content freshness and prefer recently confirmed information for health queries.

HIGH 1 hour � ChatGPT, Google AI Overviews, Gemini, Perplexity, Bing Copilot, SearchGPT / You.com

8 Create a dedicated Magnolia Membership Club page with pricing tiers, included services, and a
direct FAQ section.
The membership club is a unique differentiator — a standalone page with specific plan details and FAQ answers
positions Magnolia Dental to own 'dental membership plan Greenville SC' queries across AI engines.

HIGH 4 hours � ChatGPT, Google AI Overviews, Perplexity, Bing Copilot, Gemini, Amazon Alexa+, SearchGPT / You.com

9 Expand the /about page with a practice origin story, technology investments, and Greenville
community involvement.



A practice story with specific details — year founded, technology adopted, Greenville community ties — builds
entity clarity and topical authority that AI systems use to distinguish Magnolia Dental from generic competitors.

HIGH 4 hours � ChatGPT, Google AI Overviews, Claude, Gemini, Bing Copilot, SearchGPT / You.com

10 Add Person schema for each named practitioner linking to their /about profile and credentials.
Person schema with sameAs links to professional profiles (ADA, state dental board) strengthens entity recognition
and rich-result eligibility for practitioner-specific queries.

MEDIUM 1 hour � Google AI Overviews, Gemini, Bing Copilot, Apple Intelligence, Meta AI, Amazon Alexa+

11 Publish two practitioner-authored blog posts per month on Greenville-specific cosmetic dentistry
topics.
Named-author posts on topics like 'porcelain veneers cost in Greenville SC' build topical authority over time — the
blog exists but is anonymous and infrequently updated, wasting an existing asset.

MEDIUM 8 hours � ChatGPT, Google AI Overviews, Claude, Perplexity, Bing Copilot, Gemini, SearchGPT / You.com

12 Add FAQPage schema to the Membership Club page and sedation dentistry page for voice-query
eligibility.
FAQPage schema on high-intent pages like sedation and membership enables spoken-answer eligibility for Alexa+
and improves rich-result display on Google for anxious-patient and cost-related queries.

MEDIUM 1 hour � Amazon Alexa+, Google AI Overviews, Bing Copilot, Apple Intelligence

AEO — BECOME THE ANSWER BEFORE THE CLICK

Can this brand become the answer before the click?
Magnolia Dental cannot currently shape decisions before the click because its content is structured as
marketing copy, not answers — there are zero question-style headings across the entire site and no named
practitioners to anchor trust. A Greenville resident asking any AI engine about sedation dentistry, veneer

costs, or dental membership plans will receive an answer sourced from a competitor. The practice has a
genuine differentiator in its spa-like model and membership club, but neither is explained in a format

answer engines can extract and reuse.

14
/100
AEO

ZERO-CLICK VISIBILITY

Weak

SOURCE-OF-TRUTH READINESS

Weak

DECISION INFLUENCE

Weak

Reporting shift: Track AI citation frequency in ChatGPT, Perplexity, and Google AI Overviews for 'cosmetic dentist Greenville
SC' queries — not just rankings and traffic — because zero-click AI answers are where Greenville patients are forming their
shortlist before ever visiting a website.

Who is the dentist at Magnolia Dental and what are their qualifications? MISSING

AI engines answering 'best cosmetic dentist Greenville SC' cite named, credentialed providers — an anonymous practice is
skipped entirely in favor of competitors with named bios.

Does Magnolia Dental offer sedation for anxious patients? PARTIAL



A /sedation page exists but without answer-ready H2s or FAQ schema, AI tools cannot extract and surface a direct yes/no
answer that converts anxious patients before they click.

How much do porcelain veneers cost in Greenville SC? MISSING

Cost is the #1 pre-decision question for cosmetic dentistry; AI Overviews and Perplexity will cite whichever Greenville practice
publishes a transparent cost range — Magnolia currently publishes none.

What is the Magnolia Membership Club and how does it save me money? MISSING

Patients searching dental savings plans or membership dentistry Greenville will never find Magnolia because no indexable,
answer-ready content explains the club's benefits or pricing.

What makes Magnolia Dental different from other Greenville dentists? PARTIAL

The spa-like differentiator appears only in meta description copy — not in quotable on-page content — so AI engines
summarizing local dental options cannot extract and repeat Magnolia's unique positioning.

QUESTIONS YOUR SITE  SHOULD ANSWER — AND DOESN'T  YET

? Who is the dentist at Magnolia Dental and what are their credentials?

? Does Magnolia Dental offer sedation dentistry for anxious patients?

? How much do porcelain veneers cost at Magnolia Dental in Greenville SC?

? What does the Magnolia Membership Club include and how much does it cost?

? How is cosmetic bonding different from veneers and which is right for me?

? What technology does Magnolia Dental use for digital dentistry?

? How do I book a new patient cosmetic dentistry consultation at Magnolia Dental?

? What makes Magnolia Dental different from other Greenville cosmetic dentists?

ZERO-CLICK ACTION PLAN

1 Create a 'Why Magnolia Dental' answer page structured as direct Q&A: 8 buyer questions with 2-3
sentence answers each.
This single page — covering sedation, membership, veneers, technology, and new patient process — gives every
answer engine a quotable, self-contained source for the most common Greenville cosmetic dentistry queries.

CRITICAL 4 hours

2 Add a Magnolia Membership Club dedicated page with specific plan tiers, annual cost, and
included services listed as scannable bullets.
The membership club is Magnolia Dental's most distinctive zero-click asset — a page with specific pricing and
benefits can become the cited answer for 'dental savings plan Greenville SC' across Perplexity, ChatGPT, and
Google AI Overviews.

CRITICAL 4 hours

3 Restructure each service page to open with a one-sentence direct answer to the primary buyer
question, followed by supporting detail.



Answer engines extract the first clear, relevant sentence on a page — leading with 'Magnolia Dental offers sedation
dentistry in Greenville SC including nitrous oxide and oral sedation for anxious patients' makes every service page
citation-ready.

HIGH 4 hours

4 Publish a named-dentist authored post comparing cosmetic bonding vs. porcelain veneers with
Greenville-specific cost context.
This is the highest-volume comparison query for cosmetic dental patients — a practitioner-authored, locally
contextualized answer positions Magnolia Dental as the zero-click source for Greenville residents deciding between
treatments.

HIGH 8 hours

PROJECTED IMPACT

Estimated traffic impact: Fixing mobile LCP from 14.7s to under 2.5s, adding named provider bios, and publishing three

answer-ready service pages could realistically double organic visibility within 90 days given low local competition.

FIRST 30 DAYS

Naming practitioners, completing LocalBusiness schema,
and adding alt text are executable within 30 days — expect
improved Google rich-result display and initial crawl quality
improvements for ChatGPT and Claude.

BY 90 DAYS

With named-author case studies, question-structured
service pages, and resolved Core Web Vitals, Magnolia
Dental should begin appearing in Perplexity citations and
Google AI Overviews for Greenville cosmetic dentistry
queries where competitors lack first-hand content.

Want these fixes done for you?
GET SEEN implements every fix in this report — content, schema, and AI-citation

optimization across all 10 AI engines.

Book a free strategy call →

TRADITIONAL SEO SIGNALS

These scores reflect search signals that AI engines also use as trust indicators.

C-
ON-PAGE

C
CONTENT

B-
TECHNICAL

C+
LOCAL SEO

D+
E-E-A-T

D+
GEO

WARNINGS

https://getseenco.com/contact?service=ai-audit&site=magnoliadentalsc.com


WARN Meta description is 288 characters — nearly double Google's ~160-char display limit; the truncated snippet in
search results will cut off before the most compelling differentiators (spa-like design, technology, compassionate
team) are communicated.

WARN Blog content exists (/cosmetic-dentistry-blog, ~3,383 words) but the most recent crawled post is from 2017 —
stale content signals low freshness to Google and reduces the likelihood of AI citation for current Greenville
dental queries.

WARN No question-style H2 or H3 headings exist on the homepage — buyer questions like 'Does Magnolia Dental offer
sedation?' or 'What is the Magnolia Membership Club?' are unanswered in any scannable format AI engines can

extract.

WARN The Magnolia Membership Club is referenced in an H1 but has no dedicated landing page with pricing, eligibility,
or benefit details — a high-intent local query ('dental membership plan Greenville SC') has no page to rank or be
cited from.

WARN Internal page /new-page-2 appears in the sitemap — a placeholder URL signals incomplete site architecture to
crawlers and wastes crawl budget on a non-content page.

WARN No visible patient reviews, testimonials with names, or before/after case references appear in the crawled
content — social proof is a key trust signal for both prospective patients and AI engines evaluating source
credibility.

WHAT'S  WORKING

GOOD Sitemap is present with 27 URLs and a recent lastmod of 2026-06-12, giving search engines and AI crawlers a
complete, up-to-date map of the site's content architecture.

GOOD Canonical tag is correctly set to https://www.magnoliadentalsc.com and Open Graph tags are populated with
matching title and description, preventing duplicate content issues and enabling social sharing previews.

GOOD Semantic HTML landmarks (main, nav, header, footer) are present — this gives browser-based AI agents and
accessibility tools a correctly structured document outline to navigate.

GOOD All major AI crawlers (GPTBot, ClaudeBot, PerplexityBot, Bingbot, Applebot, meta-externalagent) are either
explicitly allowed or not blocked by robots.txt — no AI platform is being turned away from indexing Magnolia
Dental's content.

KEYWORD OPPORTUNITIES

cosmetic dentist Greenville SC PARTIAL

porcelain veneers Greenville SC WEAK

sedation dentistry Greenville SC WEAK

dental membership plan Greenville SC PARTIAL

dental bonding vs veneers Greenville NONE

cosmetic dentistry consultation Greenville SC NONE

spa dental experience Greenville NONE



teeth whitening Greenville SC NONE

CONTENT YOU SHOULD CREATE

Who are Magnolia Dental's dentists and what are their credentials?
The /about page lists job titles but zero named people or credentials — AI engines will not cite an anonymous healthcare
provider; this is the single biggest E-E-A-T gap on the site.

LANDING-PAGE HIGH PRIORITY commercial intent

Porcelain veneers in Greenville SC: cost, process, candidacy, and results
Veneers is Magnolia's flagship service and a top buyer query; without cost ranges, candidacy criteria, and real patient
outcomes, the page cannot be cited by ChatGPT or Perplexity answering pre-decision questions.

LANDING-PAGE HIGH PRIORITY commercial intent

Dental bonding vs porcelain veneers: which is right for you?
This is a verbatim AI engine query Magnolia's own service mix can answer authoritatively; no comparison content exists
anywhere on the site today.

COMPARISON HIGH PRIORITY informational intent

Magnolia Membership Club: what's included, pricing, and how to join
The membership club is a unique differentiator mentioned only in an H1; without a dedicated FAQ or landing page, AI
engines cannot surface it when patients search dental savings plans in Greenville.

FAQ HIGH PRIORITY transactional intent

Sedation dentistry for anxious patients in Greenville SC
Dental anxiety is a primary barrier to care; a content-rich sedation page with patient-experience language aligns with
Magnolia's spa positioning and captures a high-intent underserved query.

LANDING-PAGE MEDIUM PRIORITY commercial intent

CITATION SIGNALS

Content Originality COMMODITY

Schema Markup PARTIAL

Entity Clarity WEAK

Answer-Ready Content NONE

E-E-A-T Signals WEAK

Agent Readiness WEAK



Topical Authority WEAK

Freshness STALE

Local Signals WEAK

Citation Format NONE
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